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Foreword
It has been a privilege to be a Patron of the Sheila 

McKechnie Foundation for the past six years.

Sheila was a lifelong friend. I had strong admiration 

for her integrity and her commitment to so many 

different causes. She had a very strong and clear 

sense of justice, which is at the heart of all good 

campaigning.

I know Sheila would be delighted by the excellent work carried out by the Foundation 

that was set up in her name in 2005, a year after her untimely death. The annual 

Campaigner Awards are a very important part of that work, celebrating and supporting 

individuals who, like Sheila, are tenacious, optimistic and highly creative.

Throughout history, campaigners have helped to create a better world for all of us. But 

we never reach a point where this work is done. Every generation needs individuals 

who will tackle new and emerging problems that face us, locally, nationally and 

globally.

Across this report, you will read about such individuals. They are already achieving 

great things. With the support of the Sheila McKechnie Foundation, I have no doubt 

they will go on to achieve much more.

While this report highlights a range of excellent award winners and finalists, the 

Foundation works with hundreds more inspiring campaigners all year round. I want to 

pay tribute to all of them, because our society will be a better society because of their 

enduring efforts.

Rt Hon Gordon Brown MP 
Patron of SMK
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Introduction
The Sheila McKechnie Foundation Campaigner 
Awards symbolise two very powerful things. The first 
is that there are very many injustices and inequalities 
in society. The second is that there are inspiring 
individuals, communities and organisations that are 
working with real vigour and commitment to tackle 
these problems.

Our Awards aim to provide intensive development support to a small number of new 
and emerging campaigners. This year’s winners and finalists again evidence a diverse 
cross section of campaigning activity across the country and internationally. Our 
programme will support these remarkable individuals, who have not yet achieved their 
ultimate campaign goal, to become even better at what they are already doing. 

During this time of socio-economic instability, campaigning is arguably more 
important than ever. Campaigners have always been at the forefront of identifying 
and challenging inequalities. As part of a local, national or global community, we need 
such individuals to stand up, ask questions and present new solutions.

Over the next six months our nine award winners will: receive an initial assessment so 
that we can create a personalised programme that will have real impact; work with an 
experienced campaign coach; attend an inspiring residential skills-building weekend; 
receive public affairs and media coaching; and other bespoke support as required. 
They will also become part of SMK’s alumni, with opportunities to get together, share 

ideas and support each other.

As ever, we are extremely grateful to our sponsors who help us to help campaigners 

have a stronger and more effective voice in our democracy.

We look forward to working with such a dynamic and spirited group of campaigners 

this year, and supporting them to make a more just and equal society.

Linda Butcher 
Chief Executive
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Campaigning for quality, safety and affordability

Consumer Action

Sponsored by Award Judges

Sue Leggate joined the Which? 
Council in 2001, having worked 
at Which? in various editorial and 
research posts from 1969 to 1995. 
She has various paid activities as a 
non-executive director/lay member 
in regulatory fields. In 2004 she was 
appointed to the Council for Health 
Regulatory Excellence (CHRE) and 
in 2005 to the Council for Licensed 
Conveyancers (CLC). 

Emily Robinson was one of the first 
winners of an SMK Award. In 2006 she 
won the Health and Social Care Award 
for her work as Campaigns Manager at 
BLISS, campaigning to improve levels 
of nursing care for special care baby 
units. Emily then moved to Consumers 
International as Campaigns Manager 
before joining the Local Government 
Association (LGA) in 2008 as Head of 
Public Affairs and Campaigns. She is a 
Trustee of SMK. 
 
Rebecca Smithers has been Consumer 
Affairs Correspondent at The Guardian 
since 2006. She was previously the 
paper’s Transport Correspondent and 
also wrote on education for nine years. 
She is a governor at a North London 
secondary school.

Which? exists to make people 
as powerful as the organisations 
they have to deal with in their 
daily lives. Which? provides 
independent advice and active 
support to counter the morass 
of misleading information and 
bewildering choices that people 
face all the time. Which? also 
campaigns for change to end 
unfairness in the way some 
markets are structured and 
operate.

‘Boycott Tesco’ is one of over 400 groups in the UK campaigning against the negative 
impacts of supermarkets - Photo © Boycott Tesco
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Winner

Finalists

According to Sharon, there is a postcode lottery relating to NHS fertility 
treatment. For example, patients living in Scotland can access three fertility 
treatment cycles while patients in Northern Ireland can access only one 
treatment cycle. The National Infertility Awareness Campaign (NIAC), led by 
Infertility Network UK, has been calling for improvements in fertility services 
since 1994. Sharon is lobbying for three NHS treatment cycles to be available for 
patients in Northern Ireland.

Sharon Davidson
‘Improving access to NHS infertility treatment in N. Ireland’ 
Infertility Network UK

Palm oil is found in almost half of packaged food products, usually listed simply 
as ‘vegetable oil’. The expansion of palm oil plantations is a significant driver of 
tropical deforestation. Helen’s campaign is calling for the compulsory labelling of 
palm oil on food packaging across the EU. She hopes that clear labelling will allow 
EU citizens to make choices about the products they buy, and support the drive 
towards companies using certified sustainable palm oil.

Helen Buckland 
‘Clear Labels, Not Forests’ - Sumatran Orangutan Society

Ann’s campaign is about ‘spendaholism’, a recognised yet virtually unaddressed 
addiction. Ann is developing a national campaign that aims to support people 
towards sustainable debt freedom. She plans to set up a national helpline and wants 
to see an increase in money education in schools to promote healthy spending 
habits and financial responsibility.

Ann Carver
‘Spendaholics CASH (Conscious Action Starts HERE)’ 
Hey Big Spender
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For campaigners working to provide sustainable solutions 
to the environmental problems we face locally, nationally 
and globally 

Environment

Sponsored by Award Judges

Jessica Brown has been the Director 
of the Tellus Mater Foundation 
since 2008, and is responsible for 
management of its grant portfolio. 
She works in partnership with grant 
recipients to develop innovative 
and high impact projects. She has 
experience with the UK third sector, 
having worked at the New Economics 
Foundation, where she was Head 
of Access to Finance. Jessica was 
previously a development consultant 
for Opportunity International, and 
prior to this worked for Merrill Lynch 
investment banking. 

Jon Cracknell is the Director of 
the JMG Foundation, which funds 
environmental campaigns. He has 
been actively involved with the 
U.S. Environmental Grant Makers 
Association for twelve years and 
serves on the EGA Board. In 2003, 

Jon assisted in setting up the 
Environmental Funders Network in 
the UK and is a part of the steering 
committee. Additionally, Jon has 
co-authored four detailed reports 
analysing environmental grant-making 
patterns and the sources of income for 
environmental groups in the UK. 

Blake Lee-Harwood is a life-long 
campaigner who has worked for 
a wide variety of organisations, 
including Friends of the Earth, VSO, 
RSPB and Greenpeace UK. Since 2007 
Blake has worked as an advisor and 
mentor on campaign strategy and 
implementation. He has also been 
a climate change consultant and 
advisor working with the Foreign and 
Commonwealth Office and DfID. Blake 
has been on the SMK Board since May 
2010.

The Tellus Mater Foundation 
is a grant-making trust that 
supports leaders to put in 
place a low impact future. 
They do this by providing grant 
funding to forward-thinking 
organisations with cutting-edge 
ideas that will change the rules 
of the game. Tellus Mater seeks 
innovative solutions to shift 
political, economic, and financial 
institutions to a sustainable path.

20 environmental activists planning to shut a coal power station have their convictions quashed in July 2011 - Photo © Ratcliffe on Trial6
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Lauren and seven other young people went to Alberta in Canada earlier this 
year to work alongside Canadian First Nation activists campaigning against tar 
sands oil extraction. Through documentaries, presentations and blogging they 
hope to increase awareness of the danger of tar sands and the needs of the First 
Nations. Lauren is supporting UK People & Planet groups to lobby universities to 
become ‘Tar Sands Free’.

Lauren King
‘Taking on Tarmageddon’- People & Planet

The East London Green Jobs Alliance is a coalition of trade unions, NGOs, 
community based organisations and green businesses working together to create 
green and decent jobs for East London citizens – especially for the young and 
unemployed. Through a progressive campaign, Hanna hopes to demonstrate the 
potential of the green economy for tackling issues of social justice and also ensure 
that green jobs remain securely on the government agenda.

Hanna Thomas
‘East London Green Jobs Alliance’- The Otesha Project UK

Robert is working with Polly Higgins, the environmental rights lawyer who is 
spearheading the campaign, to have Ecocide recognised by the UN as the fifth 
Crime Against Peace – punishable by the International Criminal Court. This would 
ensure that large-scale environmental destruction is rendered illegal, thereby 
radically changing the rules of the game. In Robert’s view, criminalising Ecocide is a 
key element in helping the world transition to a sustainable future.

Robert Holtom
‘Eradicating Ecocide’

20 environmental activists planning to shut a coal power station have their convictions quashed in July 2011 - Photo © Ratcliffe on Trial 7
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International
Campaigners from the 80 poorest countries  working to 
achieve social, economic or environmental justice

Sponsored by Award Judges

Belinda Calaguas joined ActionAid 
in 2007 as Director of Policy and 
Campaigns. She has over 20 years 
of development experience, initially 
gained in the Philippines where she 
worked as an organiser, campaigner, 
development journalist, policy 
researcher and programme manager. 
Since then she has been the Head of 
Policy at WaterAid. Belinda was also a 
Specialist Adviser for the parliamentary 
inquiry into the water and sanitation 
crisis and DfID’s response to the crisis. 
She was a member of the International 
Working Group of The Water Dialogues.

Nadya Kassam has been Head of 
Global Advocacy at Plan International 
since 2006. She leads the Universal 
Birth Registration campaign, which has 
to date given 40 million people, mostly 
children, their right to a legal identity. 
She has also led the implementation 
of the Learn Without Fear campaign, 
which in just three years has 
demonstrated success in stopping 
violence in schools at every level. 
Previously, she worked at UNICEF UK 
where she created a unique children’s 
event - the C8 – to lobby G8 leaders.  

Lyndall Stein is the Chair of the SMK 
Board of Trustees. She is a leading 
authority on campaigning, income 
generation and communications. She 
was Executive Director of Concern UK 
for four years. Prior to that she was 
International Marketing Director at 
ActionAid. Lyndall developed the first 
individual fundraising programme for 
the African National Congress in the 
1980s and chaired Votes for Freedom. 
She is the Founder and Editor of 
Positive Lives, a ten-year photographic 
project showing the global human 
response to HIV/AIDS. She is the Co-
Founder of HIV International. 
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In 2011 a wave of pro-democracy protests emerged in the Middle East - Photo © Workers Power
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Caroline is campaigning in villages and schools in her local area to ensure that young 
girls aged between 12 and 16 are not forced to undergo female genital mutilation and 
into early marriage, which also leads to them dropping out of school. She wants young 
girls to be able to continue with their education and become more self-reliant, which 
will lead to her minority indigenous community becoming educated and free from 
poverty. 

Caroline Lentupuru
‘No to Girl’s Early Marriage and FGM’ - Kenya

Working at the community level in Zomba in Malawi, Ezilon is campaigning to raise 
awareness about the climate change crisis and bring about a change in the usage of 
energy with a focus on renewable energy sources. Ezilon is taking a two-fold approach; 
campaigning to inform communities about the causes, effects and solutions to climate 
change, and influencing policy makers to protect the environment and mitigate against 
climate change. 

Ezilon Kasoka 
‘Solve Climate Change – Energy Shift’ – Malawi

Ida is campaigning to ensure that young Malagasy people are aware of their rights of 
participation and are involved in influencing decisions that impact on their lives. She has 
organised several workshops, bringing young people together with the aim of looking at 
environmental, social and political issues and how their voices can be heard for the overall 
improvement of conditions for young people in Madagascar. 

Ida Mahajery
‘Promotion of Youth Participation’- Madagascar

Campaigning for the rights of children in Nepal, Shiwani is raising awareness of the 
difficult situations many children in Nepal experience. As a consequence of the low socio-
economic status of many parents, children are sent out to work from a very young age 
and often encounter problems that are difficult to deal with. Shiwani is campaigning to 
ensure that children’s civil, cultural, economic, political and social rights are protected in 
Nepal. 

Shiwani Palikhe
‘We are the Future, Give us Our Rights’- Nepal

Filbert has experienced firsthand the many problems cyclists face in Dar es Salaam 
and is campaigning to secure better and safer conditions for cyclists in the city. He is 
also promoting cycling as a sustainable means of urban transport. Working with his 
campaign group, he is promoting the five E’s of cycling: engineering, enforcement, 
education, encouragement and environment, highlighting the many positive effects that 
improvements in all of these areas can bring. 

Filbert Mbecha 
‘Better and Safer Conditions for Cyclists in Dar es Salaam’- Tanzania
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For campaigners in England taking local action

Local Campaigner

Sponsored by Award Judges

Tony Burton is Director of Civic 
Voice – the national charity for the 
civic movement in England. He is 
a member of the Government’s 
Planning Sounding Board and Defra’s 
Civil Society Advisory Board. He was 
previously an Executive Board member 
at the National Trust, responsible for 
Strategy and External Affairs for eight 
years. Prior to this Tony was Deputy 
Director of the Campaign to Protect 
Rural England.

Mick Duggan leads the team in 
Department for Communities and 
Local Government that works with 
Baroness Newlove in her role as 
Government champion for active, safer 
communities. The team also deals with 
the DCLG’s work on the engagement 
of young people in decision making 

and practical politics. His previous 
experience in the civil service includes 
implementation of the reports of the 
Social Exclusion Unit, youth crime 
policy in London and the Social Work 
Task Force.

Lucy Musgrave is a Trustee of SMK 
and a Director of Publica, a creative 
consultancy and Community Interest 
Company specialising in research and 
practice in the design of public realm 
issues. She is a leading practitioner in 
community planning, regeneration, 
social architecture and urban 
design. She is co-author of ‘Design 
& Landscape for People’. Previously, 
she was Director of General Public 
Agency and prior to that Director of 
the Architecture Foundation, ‘of which 
Sheila McKechnie was a Trustee.

2011 SMK Campaigner Awards
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Mary aims to reward, support and recognise the contribution of older carers 
to society. She is currently coordinating a befriending service and is using her 
personal experience as a carer to raise the profile of older carers living in rural 
Norfolk. Mary is working in partnership with local organisations as well as 
national organisations to address issues such as social isolation, lack of support 
and low self-esteem experienced by older carers. By doing this, she believes 
she will improve the lives of older carers, through better service provision based 
upon their needs.

Mary Granville-White
‘Nothing About Us Without Us’ - Norfolk Older Peoples Forum, 
in partnership with Age UK Norfolk

Parveen is raising awareness of the importance of organ donation within black and 
minority ethnic communities across Blackburn. She has direct experience of this, as 
one of her family members has had to have two kidney transplants. As a result she 
became aware of the shortage of organ donors, particularly from the South Asian 
communities. Through her culturally relevant awareness raising work, Parveen 
hopes to increase the numbers of registered organ donors.

Parveen Awan
‘To promote Organ Donation in the Community’ 
Blackburn and District Kidney Support Group

Liz is raising awareness about community composting sites, alternative 
supermarkets and derelict land to be turned into gardens. Liz has seen the impact 
of local food systems through her studies and travels in Africa. She would like to 
engage more local community members to participate and work in partnership to 
develop local solutions.

Liz Adams 
‘Community Composting, Brighthelm Community Garden, 
Brighton & Hove’s Alternative to Supermarkets (BHATS)’- 
Brighton and Hove Food Partnership

2011SMK Campaigner Awards
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For campaigners tackling poverty and inequality in London

London 
Social Justice

Sponsored by Award Judges

Mubin Haq is Director of Policy & 
Grants at Trust for London. Mubin 
takes the lead on Trust for London’s 
grants programme and on a number 
of special initiatives, particularly those 
related to research and policy, such 
as London’s Poverty Profile. Mubin 
is currently a Trustee of London 
Funders (the capital’s umbrella 
body for funders) and is a member 
of the London Strategic Migration 
Partnership.

Peter Lewis started his working life 
as a City Lawyer, before moving 
into the voluntary sector, working 
for homelessness charity Crisis, the 
London Cycling Campaign, then six 
years in the public sector at the GLA, 
before becoming Chief Executive of 
LVSC in 2008. He has led LVSC through 
a time of great transition, refocusing 
activity on their founding principles of 
tackling poverty and inequality, and 
advocating on behalf of the voluntary 
and community sector in London. 

Sarah Shimmin-Gilbert leads NCVO’s 
work on campaigning and influencing. 
She is a Senior Consultant at NCVO 
with expertise in campaigning, impact, 
strategic planning and evaluation. She 
has authored and contributed to a 
number of good practice publications 
on campaigning, including ‘Is Your 
Campaign Making a Difference?’ 
and ‘Campaigning in Collaboration’. 
Sarah has also devised and delivered 
training, including for the Certificate in 
Professional Campaigning, accredited 
by Roehampton University, and 
was a founding member of NCVO’s 
Campaigning Effectiveness team.

Trust for London is an 
independent charitable trust 
that exists to reduce poverty and 
inequality in London. They do 
this by funding the voluntary and 
community sector and others, 
as well as by using their own 
expertise and knowledge to 
support work that tackles poverty 
and its root causes.

12 Sound Off For Justice are campaigning against the Government’s proposed cuts to legal aid 
Photo © SOFJ
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Vicky is working to raise public awareness about the sexual harassment of 
women on London’s streets. Her aim is to make this socially unacceptable and 
to work with MPs, local authorities, and other agencies to provide support and 
assistance where necessary. She has been working with the media to raise 
awareness and highlight the effect that harassment has on women. Vicky is 
committed to creating a safe public space for women that is free from all types 
of harassment.

Vicky Simister
‘The Anti-Street Harassment Campaign UK’

By campaigning to stop the closure of an employability service that supports 
Learners with Learning Difficulties and Disabilities (LLDD) into paid work in 
Hounslow, Susan hopes to break down barriers that such individuals encounter. 
Susan is working with local councillors to ensure that the decision-making process 
is inclusive and has equality of access. She is tackling a wide range of issues such as 
hate crimes that are targeted at people with learning difficulties and disabilities.

Susan Carini
‘Stop Leaders from Closing’ -  Campaigns Consultation 
Partnership, part of Speak Out in Hounslow

Russell is promoting disability awareness in Westminster. He is working with other 
disabled people to campaign against the closure of services and proposed changes 
to funding. One of Russell’s objectives is to ensure that Westminster City Council 
hears the voices of, and consults with, service-users. Russell is working hard to 
break down barriers around disability and to ensure that services, funding and 
policy support the needs and rights of disabled people.

Russell Gwebu
‘Save our Service Westminster’- Westminster Deaf and 
Disabled People’s Organisation

Sound Off For Justice are campaigning against the Government’s proposed cuts to legal aid 
Photo © SOFJ
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Supporting the campaigns of 14-18 year olds in London

Shout Out!

Sponsored by Award Judges

Matthew Downie joined Action 
for Children in 2010 as Head of 
Parliamentary and Public Affairs. 
Prior to this Matthew worked as 
Campaigns Manager with The National 
Autistic Society where he managed a 
campaigns team who were awarded 
the Charity Times ‘Campaigns Team of 
the Year 2009’ for the groundbreaking 
Autism Bill campaign. Matthew has 
also been closely involved in the 
Gary McKinnon Campaign, which to 
date has successfully prevented his 
extradition following accusations of 
his hacking into US security systems. 
Matthew joined the SMK Board in May 
2010.  

Colin Falconer is Director of 
Innovation at the Foyer Federation, 
where he leads the development 
of the organisation’s work to ‘Open 
Talent’ in all young people. He has held 
a variety of development roles in post-
16 education, from establishing online 
learning communities in Tottenham 
and Tuscany, to administering the 
world’s first distance learning degree 
for ballet teachers. He was a speaker at 
a TEDx event in Thessaloniki this year. 

Jenny Field is the Deputy Chief Grants 
Officer at the City Bridge Trust. Jenny 
has worked for the City Bridge Trust 
as Principal Grants Officer, leading the 
monitoring and evaluation team since 
1996. She has extensive experience of 
the third sector and, prior to joining 
the Trust, she was the fieldworker at 
Lambeth Endowed Charities where 
she helped develop its grant-making 
policies. Before that she had worked in 
a variety of community projects. She 
is also a trustee of Charities Evaluation 
Services.

The City Bridge Trust aims 
to address disadvantage by 
supporting charitable activity 
across Greater London through 
quality grant-making and related 
activities with clearly defined 
priorities. The Trust’s vision is to 
work for change to benefit the 
people of London.

14 Students protest against the abolition of the EMA and rise in tuition fees - Photo © Robert Pinney
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These young people are campaigning to raise awareness of the conflict materials 
found in mobile phones, particularly a mineral called coltan. Their campaign involves 
encouraging people to recycle old phones. They also want to encourage companies 
and the Government to trace the source of materials and ban conflict minerals.

Bianca Ilii, Chamodi Kodithuwakku, Chamudi Kodithuwakku, 
Ruchi Shah & Patrycja Zelezniak 
 
‘Five Million 4 Ur Mobile’ - Hendon School, Barnet

This group of young people are campaigning to get more shops in their local area to stock 
fair trade goods and make more people aware of fair trade. Part of their campaign includes 
turning their school into the first fair trade school in the borough, including the food, 
sports equipment and uniforms.

Aemilia Cooper, Holly Cooper, Kaitlene Koranteng, 
Ammiel Malicdem & Sam Ngue 

‘Fairtrade Action Group’ 
Bishop Challoner Catholic Collegiate School, Tower Hamlets

Leena, Olida, Shemma and Tasmeen are trying to make more people aware of the rubbish 
in waterways, especially in local rivers. Their campaign includes raising awareness by 
distributing a video they made about the River Lea. They want people to recycle more and 
dispose of waste responsibly.

Leena Begum, Olida Kharom, Shemma Mehnaz & 
Tasmeen Bibi Peerbux 

‘S.O.S. Earth’ - Central Foundation Girls School, Tower Hamlets

Afsana wants to campaign for the creation of a safe space for children, men and women 
to turn to if they have been abused. Part of her campaign includes addressing the issues of 
sex trafficking, violence against children and creating positive images and role models for 
young people in the media.

Afsana Choudhury 
‘Excellent!’ - Lister Community School, Newham

Kieza wants to increase skills and financial opportunities for young people through his 
campaign. He hopes that encouraging young people to set up or get involved in social 
enterprises will provide young people with opportunities, inspire achievement and create 
sustainable jobs in a time of cuts.

Kieza Silveira De Sousa 
‘Youth Social Enterprise’ - Young Mayor of Lewisham, Lewisham

2011SMK Campaigner Awards
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An award for campaigners breaking down barriers, and 
tackling social and economic injustice and inequality

Social and\ 
Economic Justice

Sponsored by Award Judges

Rebecca Gill is currently the 
Director of Policy, Campaigns and 
Communications at Platform 51 
(formerly YWCA), a charity supporting 
some of the most disadvantaged girls 
and women in England and Wales to 
take control of their lives and achieve 
their potential. She has worked in 
the gender and equality policy and 
campaigning field in the UK for over 
ten years, including at the Fawcett 
Society and the TUC.

Moira Nash has worked for 
campaigning organisations for over 15 
years. Currently Campaigns Manager 
for Traidcraft, she is fully versed in 
the trials, tribulations and occasional 
triumphs that come with campaigning 
for social and economic justice. 
She is experienced in all aspects of 
campaigns, planning and delivery on 
issues as diverse as homelessness, 
homophobia and international trade 
rules. 

John Rudkin is a Chartered 
Accountant and was appointed as 
Treasurer on the Sheila McKechnie 
Foundation Board of Trustees in 2008. 
John knew Sheila from his work with 
Which? where he currently works as 
an Internal Auditor. He is a Director of 
Tradewind Heights RTM Limited.

16 NGOs called for a breakthrough action plan at the Millennium Development Goals Review 
Summit in 2010 - Photo © Justin Tallis/Bond

Donations via: 
www.justgiving.com/Lyndall-Stein2
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Emmanuel hopes to achieve the introduction of an ‘African Charter on Good 
Governance and Democratic Succession’ that will prevent African leaders 
from staying in power for more than ten years. This will reduce the potential 
for election-related violence, hence achieving a more secure, prosperous and 
stable Africa. His campaign involves barefoot walks, petition writing and public 
speaking geared at creating awareness about the impact of poor governance.

Emmanuel Fuh Neba 
‘African Charter on Good Governance and Democratic 
Succession’ - British Aid for Africa Consortium

As a member of the TILII Group at Muckamore Hospital, Danny wants to let the 
outside world know that there are over 160 people in the hospital whose treatment 
is over but who have not been resettled in the community. The campaign aims to 
get the people in charge of health and social care services to make money available 
so that they can all get a home in the community and not be forgotten about.

Danny Quinn
‘Telling It Like It Is Muckamore’ - TILII Group, Muckamore 
Hospital, Northern Ireland

Hannah passionately believes that ending gender-based violence is both possible 
and essential, through primary prevention i.e. stopping violence before it starts. 
Through her campaign, she wants to achieve positive change within the devolved 
education system in Wales; as well as attitudinal change, particularly amongst men 
and boys.

Hannah Austin
‘End Violence Against Women in Wales’ - Welsh Women’s Aid 
and Wales Violence Against Women Action Group

2011SMK Campaigner Awards
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Recognising individuals aged 60 or over, campaigning 
about issues that matter to them 

Take Action

Sponsored by

Esmee Russell is the Senior 
Campaigns Officer at Age UK. Esmee 
currently leads on two national 
campaigns : ‘Still Hungry to be Heard’, 
tackling malnutrition in hospitals; and 
‘Care in Crisis’, calling for long term 
care reform. Prior to working at Age 
UK, Esmee worked at Mencap on 
a campaign to stop children with a 
learning disability being bullied.

Nigel Saxby-Soffe has had a 
distinguished career in finance 
spanning both the corporate and NGO 
sector. He qualified as a Chartered 
Accountant with KPMG before joining 
J. Henry Schroder & Co., where he 
was an Investment Banking Director. 
In 1994 Nigel joined ActionAid 
as Director of Finance where he 
oversaw the development of the 
ActionAid International Federation 
of International Development 
Organisations, operating in 50 
countries. He joined the SMK Board in 
May 2010.

John Stewart is the Chair of the 
residents’ campaign group HACAN 
(Heathrow Association for the Control 
of Aircraft Noise) and was the prime 
mover in establishing the coalition 
which stopped the third runway at 
Heathrow. He also chairs AirportWatch, 
the national network of campaign 
groups opposed to airport expansion. 
In the 1990s he was centrally involved 
in the ‘anti-roads’ movement, which 
opposed the Government’s £23 billion 
road building plan. In 2008 the 
Independent on Sunday nominated 
him as the UK’s most effective 
environmentalist.

Age UK believes that age needs 
respect. It needs kindness. 
Sometimes it needs help. Because 
there is strength in numbers, Age 
Concern and Help the Aged have 
joined forces to become Age UK 
– so that they can be there for 
everyone in later life.

Award Judges

18 Age UK campaigners call for greater quality and quantity of care - Photo © Georgie Scott
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Kathleen’s campaign takes on the high interest rent-to-own market operating on 
high streets and door steps. Such companies offer easy access to electrical and 
home goods at inflated prices, loaded with high interest payments, insurance, 
warranty and late payments charges. The customer base is poor and vulnerable 
and cannot get mainstream credit. Kathleen wants regular payers to be given 
a lower interest rate and a good credit score, to enable them to then switch to 
mainstream credit. 

Kathleen Carter
‘Reforming the Rent to Own Market’ - Thrive Stockton

Stuart has a passionate commitment for alerting men and their families to the risks 
of prostate cancer. He is doing what he can to ensure that it is properly recognised 
by primary health care professionals. The ultimate aim is to reduce the number 
of men who die every year from the disease by early diagnosis and appropriate 
treatment. This would be achieved through more consistent and effective 
implementation of the current Prostate Cancer Risk Management Programme for 
General Practitioners.

Stuart Watson
‘Wake up to Prostate Cancer’ - The Prostate Cancer Charity 

George is campaigning to protect the Prehen Woodland, one of the last tracts of 
ancient woodland in Northern Ireland, from the continual threat from developers. 
As a result of his experiences with planners and Government departments, George’s 
campaign is trying to achieve fairness, equality and justice for those who care about 
the protection of the natural environment.

George McLaughlin
‘Preservation of Prehen Ancient Woodland and Justice for the 
Community through Reform of the Planning System’ 

Age UK campaigners call for greater quality and quantity of care - Photo © Georgie Scott

2011SMK Campaigner Awards

19



Meeting the transport challenges of our age

Transport

Sponsored by Award Judges

Stephen Joseph became the 
Executive Director of the Campaign for 
Better Transport in 1988. His transport 
policy expertise is widely regarded 
and he is regularly called to serve as 
a governmental advisor. He has led 
numerous successful policy campaigns 
and is a regular author of research and 
opinion pieces. He was awarded an 
OBE in 1996 for services to transport 
and the environment. In 2008 he 
was honoured with a PTRC Lifetime 
Achievement Award ‘for furthering the 
role of transport planning in society’.

Vaughan Lindsay has been Chief 
Executive of the Dartington Hall Trust 
since 2004. He began his career 
working for Proctor & Gamble and 
has since worked for the Kings Fund, 
Shelter and as Deputy Director of 
NCVO. He went on to work for the 
strategic management consultancy 
group, McKinsey, where he spent six 
years advising blue chip organisations 
on their strategy, marketing and sales.

Simon Norton is a mathematician at 
Cambridge University with a particular 
interest in sustainable transport. 
He is also Co-Coordinator of the 
Cambridgeshire and West Suffolk 
branch of Transport 2000, the national 
environmental transport campaign.

SimonNorton

20 Reading Buses encourage commuters to use public transport instead of driving to work - Photo © the mhd partnership
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Winner

Finalists

Eugene is campaigning with others to open a rail halt at Baguley, Wythenshawe. 
Having spent most of his life in Wythenshawe, and having volunteered locally 
and worked with young people, Eugene has witnessed their social isolation from 
their peers in more affluent areas caused by them being “off the track” or “bus 
trapped”.

Eugene Ring
‘Opening of Baguley Halt, Wythenshawe’ 
Wythenshawe Railway Action Group

Steven campaigns as Chair of Cornwall People First, a charity run by and for adults 
with a learning disability. He is challenging Cornwall Council’s changes to the free 
bus passes issued to all adults with a learning disability, who can now only travel for 
free after 9.30am. This impacts on people’s independence and imposes higher costs 
as well. The campaign also aims to challenge poor local bus services.

Steven Dymond
‘Free Bus Travel for Adults with a Learning Disability’ 
Cornwall People First

Chris campaigns with Cheshire CBT and TravelWatch NorthWest to change the way 
that public transport users are treated and served by operators and Local Transport 
Authorities. Many operators fail to recognise what their passengers want and 
enforce corporate ideas on local operations. Chris wants transport to be seen not as 
a single issue, but as one that is connected to many areas of concern and planning.

Chris Dale
‘Cheshire Campaign for Better Transport’ 
TravelWatch NorthWest

Reading Buses encourage commuters to use public transport instead of driving to work - Photo © the mhd partnership
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Gender of winners
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Gender of shortlisted  
applicants

While nearly six out of ten applicants were male, the trend reversed at short-listing, with over 60% of finalists being 
female, and three-quarters of winners being female.

Gender

Every year we work hard to reach campaigners from diverse backgrounds and encourage them to apply for our 
awards. The SMK staff team read all applications thoroughly and select a shortlist, which is then internally verified. 
Independent judging panels then interview all shortlisted candidates and select our winners and finalists. We ensure 
that the whole application process is rigorous, independent and fair.

Age

Our biggest category of applicants, with one-third of applications, was the 26-35 age bracket. But we had applications 
from across a very wide age range – our youngest applicant was 14 and our oldest applicant was 78.

Just under one in ten of our applicants were over 60, more than any previous year. While this was partly because of 
our new Take Action Award, which is targeted at individuals who are 60 or older, we also had older applicants across a 
range of other categories.
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In 2011 we received twice as many international applications as we did in 2010. There was also an increase in the 
number of countries represented – in 2010 we had applications from 17 countries. This year this increased to 32.

Note: countries with less than 2% of the total are included in ‘Other’

International applicants 
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The majority of applications came from England, but we have seen an increase in total applications this year from 
Scotland, Wales and Northern Ireland.

Ethnicity 
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Geographical spread 
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Jon Snow, Channel 4 Newscaster and Patron of SMK, hosted 

the 2010 SMK Campaigner Awards ceremony. Awards were 

presented by: Anna Raeburn, Tony Juniper, John Stewart, Lord 

Herman Ouseley, Christine Townsend, Simin Azimi and Lynn 

Faulds-Woods.

Awards ceremony 2010
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SMK relies on the funding, expertise, passion, insight and goodwill of so many 

individuals and organisations, that we cannot possibly name them all here.

Our funders, judges, mentors, trainers, speakers and many others work with us closely 

to provide a challenging and inspiring programme of support for a new generation of 

campaigners.

We would like to thank all of you.

Thank you

SimonNorton

Award winners and finalists at last year’s Campaigner Awards ceremony, which took place in September 2010

2011SMK Campaigner Awards

25



Dame Sheila McKechnie was a fearless and 

passionate campaigner who empowered individuals 

to recognise and assert their rights through her 

work as Chief Executive at Which? and previously as 

Director of Shelter. 

She inspired the creation of SMK, set-up by a 

founding group of Trustees who all knew and 

worked with her at the Architecture Foundation, 

Foyer Federation, Shelter and Which?. They believed 

that the insight and passion Sheila demonstrated 

in her own lifetime should be passed on to a new 

generation of campaigners fighting for social justice.

 

A legacy
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Patrons
Rt Hon Gordon Brown MP

Alan Grant

Rt Hon The Lord Howe of Aberavon, Kt CH QC

The Baroness Morgan of Drefelin

Jon Snow

Trustees
Margaret Donnelly

Matthew Downie

Bernadette Fry

Blake Lee-Harwood

Vaughan Lindsay

Lucy Musgrave

Emily Robinson

John Rudkin

Nigel Saxby-Soffe

Lyndall Stein (Chair)

John Wilkes

Alastair Wilson
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Sheila McKechnie Foundation
Resource for London
356 Holloway Road
London N7 6PA

Registered in England and Wales:
Company registration no. 5331412
Charity registration no. 1108210

T: 020 7697 4040
E: info@smk.org.uk 
W: smk.org.uk

Join Campaign Central, SMK’s website for connecting, informing and supporting campaigners

campaigncentral.org.uk

The Sheila McKechnie Foundation is the only registered charity in the UK dedicated to 

connecting, informing and supporting campaigners.

SMK believes that campaigners play a vital role in society, fighting injustice and 

inequality. SMK:

2011

Campaigner 

Awards

Runs the annual SMK Campaigner Awards, to support new and emerging campaigners

Holds events and workshops about effective campaigning

Manages Campaign Central, the online community for campaigners

Promotes the rights of campaigners
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