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Tonight we’ll hear stories of communities that 
rose up to protect their spaces. Of people who 
saw injustice and could not stand by. Of those 
who imagined a better way and convinced 
others to join them. Bees, pubs, music fans and 
schoolgirls all benefited. So did air quality, local 
communities and workers’ rights.

Ultimately, every one of us has benefited from a 
world that is a little fairer, cleaner and more equal 
than it was before.

Campaigners are under scrutiny: by government, 
the media and the public. Some is benevolent, 
some of it less so. Whatever the current mood, 
I always remember that lasting social change 
needs us to find ways to prevent problems, not 
only offer succour.

That’s where campaigners come in. You work 
to protect our rights, empower us to demand 
better, shine a light on injustice, and find 
solutions to thorny problems. You do it by 
combining your understanding of the world  
with the fire in your bellies.

It’s unlikely that injustice and inequality will 
disappear any time soon, so campaigners will 
need to keep stepping forward. Whether you are 
a community group or a large charity, we at SMK 
will be here to support you on your way.

Whatever your circumstances, I hope you, like 
me, will take inspiration and strength from those 
we are celebrating tonight.

FOREWORD

It’s a good time to celebrate the incredible value that campaigning and 
campaigners bring to the world.

Sue Tibballs, OBE 

Chief Executive  

Sue Tibballs, OBE 
Chief Executive  
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We are in the business of helping people and 
organisations effect positive and lasting social 
change – whether in their local community or 
right across the globe.

We teach and support all these campaigners, 
from those who are just starting out to  
experienced campaigners in large 
organisations.

We bring the campaign community together 
to share new ideas, knowledge and resources, 
helping people and organisations campaign 
more effectively and efficiently, build 
confidence, nurture talent and  
accelerate impact.

And we work to champion and celebrate 
campaigning, demonstrating its’ value and 
acknowledging success.

Because, ultimately, we believe people being 
able to shape their world makes society fairer, 
safer and more vibrant. And we know Sheila 
would have agreed.

About the National Campaigner Awards

These annual awards are unique in 
recognising and celebrating the best 
campaigns and campaigners – local or 
national, individuals or community groups, 
small or large organisations.

We recognise up and coming campaigners, 
as well as experienced sector leaders. 
For many of our winners, their National 
Campaigner Award has provided a spring 
board to even greater success.

ABOUT THE SHEILA 
McKECHNIE FOUNDATION

Legendary campaigner, Sheila 
McKechnie, believed in the 
importance of people being able 
to shape their world. This is the 
founding principle of SMK today.
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This award recognises a successful campaign that has used digital tools 
and technology in innovative and powerful ways.

School Cuts was set up to inform the public about the 
national crisis in school funding. It has been widely praised 
for its innovative approach, accessible design and wide 
reach. It helped to move education funding to the forefront 
of the 2017 general election debate by informing hundreds of 
thousands of voters.

The site was built by Outlandish for the National Education 
Union (NEU) and employs a bold, simple design to show users 
how every school in England and Wales is being affected by 
the funding crisis.

Members of the public can quickly look-up any school they 
care about and find estimates as to how it will be affected 
under the Government’s current plans. Estimates are 
calculated by the NEU, based on official figures, and frequently 
updated as government policy changes and new evidence 
comes to light.

The website has amassed nearly eight million page views to 
date. It was visited by more than 670,000 people in the two 
months between the announcement of the 2017 election and 
polling day.

BEST DIGITAL CAMPAIGN

SPONSORED BY:

#OneMoreMinute 
(Child Bereavement UK) 
The #OneMoreMinute campaign hinged 
on one powerful question about the 
people we have lost: ‘What would you say 
if you could have one more minute?’ Child 
Bereavement UK rallied celebrities and 
the public to share their answers across 
digital channels, signposting people to 
support. By encouraging conversations 
about death and grieving, it reduced the 
isolation that many bereaved families feel.  

RUNNER UP

McDonald’s workers’ pay 
and conditions  
(Usman Mohammed)

This campaign engaged 2,000 McDonald’s 
employees, working with them to crowdfund and 
produce a documentary (to be released in 2018) 
exposing tough conditions. They want better 
pay, guaranteed minimum hours and improved 
health and safety. Using digital tools like chatbots 
(complete with engaging emoji’s) the campaign 
encouraged workers to share their views and 
experiences anonymously, McDonald’s CEO,  
Paul Pomroy was moved to offer a rare reply.

ONE TO WATCH

School Cuts  
Outlandish
@outlandish  

WINNER
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This award celebrates a campaign that has successfully used the law to 
drive change — using existing laws to leverage rights and protections, or 
strategic litigation to strengthen existing, or create new, legislation.

Employment tribunal fees were introduced in July 2013. After 
a four-year legal battle, led by Unison’s in-house legal team, 
the Supreme Court ruled that the fees regime was unlawful.

In a landmark judgment, it found that the right of access to the 
courts, which is essential to the rule of law and guaranteed by 
Magna Carta, was breached by the Fees Order. The Supreme 
Court said that the level at which fees were set contravened 
elementary economics and plain common sense.

The court stressed that access to justice is of value to society 
as a whole, especially where cases (like employment tribunals) 
establish important principles. Unison emphasises that, whilst 
eradicating tribunal fees was the big story, the case also 
addressed a vital constitutional issue: that statutory rights 
established by parliament cannot be undermined with only 
minimal parliamentary scrutiny.

 

BEST USE OF LAW

SPONSORED BY:

one to watch

WINNER

Frank’s Law 
(Amanda Kopel) 
When her late husband, Frank, was diagnosed 
with dementia, Amanda discovered that under-
65s suffering from degenerative conditions 
were not entitled to free personal care. Frank 
died in 2014, but in 2017 Amanda secured 
a promise from the Scottish Government 
to extend care to this group. At least 9000 
families in Scotland will benefit from the 
introduction of free personal care for  
everyone who requires it, regardless of age.

I’m No Criminal 
(Nia with support from Centre for  
Women’s Justice)

This successful legal case challenged the 
system in which criminal convictions arising 
from street prostitution appear in employment 
and safeguarding checks. Victims of abuse 
and exploitation have been labelled and 
punished for something that was in a large part 
done to them. Nia continues to argue that it 
discriminates against women and breaches the 
UK’s obligations on trafficking.

RUNNER UP ONE TO WATCH

Campaign 
to Remove 
Employment 
Tribunal Fees  
Unison Legal Services
@unisontweets 
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We recognise a campaign that successfully challenges poor or unfair 
consumer practise, or which successfully promotes or strengthens 
consumer rights and protection.

FanFair Alliance works to make event ticketing in the UK 
more fan-friendly. Since their launch in July 2016, they have 
campaigned to raise awareness of fans being ripped off when 
buying tickets through secondary ticketing websites. 

FanFair Alliance has had a busy and successful 18 months. 
Consumers reclaimed over £250,000 (working with Claire 
Turnham’s Victim of Viagogo campaign); their consumer 
guide helped fans navigate the complex ticketing market; 
from April 2018, the law will ban excessive ticket purchases; 
National Trading Standards secured at least £300,000 of 
extra funding to enforce the law; the Competition and Markets 
Authority is conducting a major enforcement investigation; 
Google launched a global certification scheme for ticket re-sale 
websites; the Advertising Standards Agency upheld complaints 
about misleading marketing; the Select Committee on Digital, 
Culture, Media and Sport continues to investigate the sector; 
and FanFair Alliance continues to work with the All Party 
Group on Ticket Abuse.

All this has been achieved with the equivalent of just one full 
time person (in reality a bit of Adam, Mark and Claire) plus 
voluntary and financial support from a wide range of industry 
supporters, including Ed Sheeran.

BEST CONSUMER CAMPAIGN

SPONSORED BY:

Get Us To Work 
(Jo Rossi) 
After the pressure of commuting to a part-time role in London forced her to 
change jobs, Jo launched Get Us To Work to win fairer rail fares for part-time 
commuters. She felt that other part-time workers should not have to leave their 
jobs because of the cost of travel (80% of part-time workers are women); and 
that the lack of part-time season tickets was contributing to the ‘glass ceiling’ 
and the under-representation of women in higher-tier jobs.

RUNNER UP

FanFair Alliance  
Adam Webb, Claire 
Turnham, Mark McLaren
@FanFairAlliance   

WINNER
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SPONSORED BY:

one to watch

Tree Charter 
(led by The Woodland Trust) 
The Charter for Trees, Woods and People has brought together 70 diverse organisations and 
130,000 individuals to consider the role of trees in their lives and landscapes. Local councils have
been recruited to be bastions of the Tree Charter Principles, and a schools model (and partnership
with the National Union of Students) will use the charter to engage and inspire future generations.

RUNNER UP

This award recognises campaigns led by multiple partners in ways 
which are creative, respectful and genuinely collaborative.

No One Turned Away (NOTA) campaigned for every homeless 
person to get the help they need. Most single homeless 
people in England were not considered ‘in priority need’ and 
were often turned away by councils, potentially to sleep on 
the streets.

The campaign secured the first significant change in 
homelessness legislation in England for 40 years. From April, 
English councils will be obliged to help people at risk of 
becoming or who are already homeless, regardless of whether 
they are deemed ‘intentionally homeless’ or in priority need.

Crisis worked with Cardboard Citizens to build an evidence 
base. They then convened a panel to develop legislative 
proposals, found an MP (Bob Blackman, Conservative MP for 
Harrow East) to sponsor a bill, mobilised 80,000 supporters, 
built a coalition of support among the homelessness sector, 
and persuaded the Government to support the Bill.

At a crucial stage, the campaign became Back the Bill –  
a brand-neutral coalition to draw together the campaigning 
homelessness sector. Large and small organisations from 
across the country were involved from early on. Their  
co-ordinated efforts at the vital time delivered an agile and 
powerful voice – including those with lived experience of 
homelessness – which convinced MPs from all parties to  
Back the Bill all the way to the statute book.

BEST COALITION

WINNER

No One  
Turned Away  
Crisis
@crisis_uk   
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We recognise campaigns either led by, or that give voice and profile 
to, those groups who are least heard. It could be any group within the 
protected characteristics of disability, race, religion or belief, sex, sexual 
orientation, or gender reassignment.

Let Us Learn seeks to secure equal access to higher education 
for young migrants. Hosted by the charity Just for Kids Law, this 
youth-led initiative works with over 900 young people between 
the ages of 16 and 24, from over 70 different countries who 
have made the UK their home.

Let Us Learn works to ensure that young migrants have high 
aspirations and can fully contribute to British society. At the 
campaign’s heart is a mission to equip young people to take 
ownership of their narrative, using a powerful tool called ‘Story of 
Self’. Having been empowered, each young person then commits 
to developing their peers.

In 2015, Let Us Learn submitted evidence to the Supreme Court 
in a case that led to a change in student finance rules, giving 
young migrants equal access. In 2016, they launched their Young 
Gifted and Blocked campaign, which has so far persuaded sixteen 
universities to change their scholarship criteria to ensure young 
migrants are not excluded.

AMPLIFYING VOICES

SPONSORED BY:

Pregnant Then Screwed  
(Joeli Brearley) 
Joeli set up Pregnant Then Screwed after 
she was sacked by her employer when she 
announced her pregnancy. She found out 
that 54,000 women a year lose their jobs 
when they become pregnant, but many are 
then gagged by non-disclosure agreements 
or are scared of being branded trouble-
makers if they speak publicly. She set up 
a safe space to document their stories 
anonymously to expose this problem.

School Run Crisis  
(Contact)

Contact, the charity for families with disabled 
children, noticed calls about school transport 
to its helpline doubled and decided to find out 
more. After a huge evidence gathering exercise 
involving 2,500 parent-carers, it launched 
the School Run Crisis campaign report. After 
hearing testimony from so many families from 
across the country, the Secretary of State for 
Education promised to review and improve the 
statutory guidance that councils must follow.

RUNNER UP

Let Us Learn
@LetUs_Learn

WINNER

ONE TO WATCH



NATIONAL CAMPAIGNER AWARDS 2018 09

This award celebrates a successful campaign that has taken place at a 
local community level. It could be led by one or many but will have led to a 
change that benefits all of, or a significant portion, of the local community.

Friends of the Joiners Arms (FOTJA) is a community 
organisation working to open London’s first community-run 
LGBTQI+ pub, developing the legacy of the original Joiners 
Arms on Hackney Road. 

The pub was closed in 2015 by developers intending to replace 
the venue with a luxury residential development. FOTJA 
activated local and national communities with an interest in 
the site. They held regular, well-attended meetings designed 
to appeal to a broad and diverse community, many of whom 
felt excluded from changes in the local area. The campaign 
held protests outside the venue, and fundraising parties which 
attempted to keep the spirit of the Joiners alive and motivated 
people to stay engaged. 

Their first success was persuading the council to give the pub 
Asset of Community Value status. There followed a successful 
campaign to ensure any future planning permission would provide 
space for a new LGBTQI+ venue on the site of the original pub.

BEST COMMUNITY CAMPAIGN

Friends of the 
Joiners Arms
@Joinersliveson  

WINNER

SPONSORED BY:

FOTJA say:

“The legendary Joiners Arms was opened as a queer venue by David Pollard in 1997, and quickly 
established itself as a debauched yet caring alternative to the prevailing norms of queer pubs. Now, 
for the first time in herstory, a planning condition has been used to protect the LGBTQI+ nature of the 
venue, including a 25-year lease and financial support for the leaseholder. 

“We plan to bid for the lease in order to open London’s first community-run LGBTQI+ pub. Our aim is 
to represent London’s diverse queer communities and fight back against the tide of gentrification.”

#17daysofaction   
(Basis Yorkshire) 
The #17daysofaction campaign was a bold and innovative community-led campaign, which aimed to 
raise awareness of the prejudices that sex workers face and to change local attitudes. In the run up to 
the International Day to End Violence Against Sex Workers, the campaign engaged the community in a 
number of different ways, including a spoken word and comedy night, a pub quiz, choir, flash mob and 
community clear up.

RUNNER UP
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This award is all about the little guys. It celebrates individuals or 
small campaign groups that take on much bigger organisations and 
challenge vested power.

It’s tough to be the little guy, especially when your opposition 
is big business. That’s why, for the past ten years, UKWIN 
has supported more than 150 grassroots anti-incineration 
campaigns to face up to formidable corporate power and a 
planning system skewed in favour of development.

Information is power. The waste incineration industry frequently 
employs specialist consultants whose resources, research 
and knowledge can stifle local opposition and baffle planning 
officers. Ultimately, this imbalance hampers the ability of 
communities to participate in environmental decision-making 
and receive environmental justice.

Many of those who oppose incineration are concerned local 
residents, not seasoned campaigners, and they have to quickly 
learn how to navigate the complicated planning system for the 
first time. UKWIN makes a unique contribution to social change 
by helping bridge the vast resource gap. They equip local 
campaigners with information and skills, enable them to share 
their experiences, and support communities to run effective 
local campaigns. UKWIN also works nationally to level the 
playing field and amplify the voices of local citizens.

DAVID & GOLIATH

SPONSORED BY:

Police Spies Out of Lives 
A group of women who shared the same experience of being tricked 
into a relationship by undercover police officers came together 
to seek justice. Their efforts have led to successful legal cases, an 
apology from the Metropolitan Police, and a public inquiry - which 
is now underway. At the same time, they have created a network of 
support for many more women whose rights were similarly abused.

RUNNER UP

United Kingdom 
Without 
Incineration 
Network   
UKWIN
@UKWIN_Network 

WINNER
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This award celebrates campaigns instigated, delivered and led by a 
person or people under the age of 30.

When Amika was 17 she founded #FreePeriods, a movement 
calling for free menstrual products for girls from low-income 
families and an end to the stigma and taboo surrounding 
menstruation.

She started the campaign after learning that girls in the UK 
were missing school just because they couldn’t afford to buy 
period products. She is working with cross-party MPs and 
Peers to find a solution to end period poverty.

In December 2017, she organised the #FreePeriods protest near 
Downing Street to capture the attention of the Government 
and to send out the message that periods are nothing to be 
embarrassed about.

She has given a TED talk, writes for the Guardian and 
Huffington Post, has been featured in Vogue, Elle, and The 
Sunday Times, and has appeared on TV and radio talking 
about #FreePeriods. Over 150,000 people have added their 
name to the petition. She continues to spread awareness of 
period poverty and works to normalise conversations about 
menstruation, all while studying for her A-Levels.

YOUNG PERSONS AWARD

WINNER

Amika George 
#FreePeriods
@AmikaGeorge  

SPONSORED BY:

Ben Palmer   
(#NeverOK) 
Ben has worked to eliminate sexual harassment in and around the 
University of Bath. He works alongside assault survivors, as well 
as groups representing black, LGBTQI+, and disabled students. 
His focus has been on improving reporting mechanisms, changing 
institutional practice, training student volunteers and groups, 
training local service providers, campaigning on the bystander 
effect and getting more support for sexual assault survivors.

RUNNER UP
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This award recognises an individual who has provided outstanding 
leadership to their organisation or community in pursuit of change.

Bleddyn Lake has been with Friends of the Earth Cymru 
(Wales) since 2000. In recent years, he worked on FoE’s 
Bee Cause campaign, which led to the Welsh Government 
drawing up their Action Plan for Pollinators.

Bee Friendly grew out of Bleddyn’s desire to create a 
nationwide scheme that would be interesting, exciting, 
enjoyable and open to all communities, schools, places of 
worship, universities, public bodies and businesses in Wales. 
He came up with the Bee Friendly project, designed to help 
and protect all species of pollinators in Wales through a 
national accreditation scheme. He secured backing from the 
Welsh Government, which now administers the scheme.

The scheme calls for actions across four themes: food for 
pollinators, habitat, action on chemicals and community 
involvement. Once they have demonstrated their contribution, 
organisations, places or businesses can be granted official Bee 
Friendly status. It is the first nationally accredited scheme for 
pollinators of its kind anywhere.

A network of voluntary ‘Bee 
Champions’ helps interested 
groups get started, and the 
scheme is already a big success. 
Bleddyn would love to see Wales 
become the first Bee Friendly 
nation in the world.

OUTSTANDING LEADERSHIP

WINNER

Bleddyn Lake  
Bee Friendly

SPONSORED BY:

Neil Jameson
@LetUs_Learn
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To recognise the work and contribution of an exceptional individual 
who has campaigned over a long period of time.

Thirty years ago, Neil Jameson was working at a family centre 
in Coventry, thinking about different ways to work with the 
local community, when a Winston Churchill Memorial Trust 
Fellowship offered the opportunity he was looking for. He 
travelled to the USA, where he encountered alliances of 
institutions, such as faith groups, coming together to fight for 
better housing, safer streets and more stable employment.

He realised he was seeing a kind of community engagement in 
which success was rooted in the solidarity and shared power 
of the people involved. He believed such co-operation could 
flourish once more in the UK, but that it would require effort 
and dedication to bring to life. The community organising 
models he found in the US inspired Citizens UK.

Established in 1989, Citizens UK now has groups across the 
UK, including London, the West Midlands, Greater Manchester, 
Tyne & Wear and Wales. Its communities drive the Living Wage 
campaign, which has led to over 3,000 organisations in the 
UK becoming accredited Living Wage Employers and was the 
catalyst for an increased national minimum wage.

His mission is not simply to improve public policy but to build 
a more powerful and organised civil society, in which people 
work together in pursuit of a common good. His passionate 
advocacy for empowerment, self-education and co-operation 
has been inspiring campaigners for many years.

We are delighted to recognise and celebrate his work, his 
dedication to empowering all of us and his vision for a  
people-powered society.

LONG-TERM ACHIEVEMENT

WINNER

Neil Jameson
@njamesoncuk

SPONSORED BY:
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Judges 
Kierra Box  
Campaigns Officer, Friends of the Earth

Pete Moorey  
Director of Advocacy and Public Affairs, 
Which?

Sarah Rogers  
Regional Register Development Manager, 
Anthony Nolan

Paul Hilder 
Co-founder & Chief International Officer, 
Crowdpac

Rhea Stevens  
Policy, Projects and External Affairs Manager, 
Institute of Welsh Affairs

Sue Mendus CBE  
Trustee, Joseph Rowntree Reform Trust

Charlotte Gerada  
Public Affairs Manager, Shelter

Deborah Doane  
Director, Funders’ initiative for Civil Society,  
Global Dialogue

David Gold 
CEO, Prospectus

Edd Fry  
Project Manager, The Blagrave Trust

Speakers & host 
Viv Groskop  
Author and comedian 

Dr Frederick Mulder CBE  
Director, Frederick Mulder Foundation  

Pete Moorey  
Director of Advocacy and Public Affairs, 
Which?

Sarah Rogers  
Regional Register Development Manager, 
Anthony Nolan

Rosamund McCarthy  
Partner, Bates Wells Braithwaite

Sue Mendus 
Trustee, Joseph Rowntree Reform Trust

Nazir Hossain 
Recruitment Consultant, Prospectus

Tasneem Alom  
Trustee, The Blagrave Trust 

Polly Neate 
CEO, Shelter

Craig Bennett 
CEO, Friends of the Earth

Vinay Nair  
CEO, Lightful

SPONSORS & FUNDERS
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WE #LOVECAMPAIGNING
WE KNOW YOU DO TOO
GET INVOLVED

You can get involved by being part of 
the following:
• Take part in our learning programme 

– come along to one of our One Day 
Workshops to get a great introduction 
to campaigning.

• Be part of our 5 day training to get  
an in depth understanding of  
campaigning and support to  
increase your campaigns’ impact.

• If you are a seasoned campaigner 
come along to one of our Masterclasses 
designed for advanced campaigners.

• Alternatively we offer bespoke and 
dedicated consultancy support to you, 
your organisation and your campaign.

• Get in touch and become part of our 
growing network of people interested  
in making change happen. 

At the moment we, with our friends  
and supporters, are:
• Examining how positive change 

happens – from generational  
differences to the role of creativity –  
in The Social Change Project

• Evidencing the experiences of 
campaigners via our annual 
Campaigner Survey and new research 
into the impact of the Lobbying Act 

• Advocating for the whole campaign 
community speaking up for the 
legitimacy and value of campaigning.

• Encouraging new networks of change-
makers from participants at the Women 
of the World (WOW) festival, to 
working with theatre-makers and  
young people.

Campaigners are always ready with an idea or question. That’s why 
there’s always something going on at the Sheila McKechnie Foundation 
to boost your skills, stretch your mind and capture your imagination.

Make sure you’re the first to hear about new opportunities, events and  
training in 2018 by signing up to our newsletter:

SMK.ORG.UK/NEWSLETTER/
Find out more about the Social Change Project smk.org.uk/social-change-project/

Or the latest training opportunities smk.org.uk/training/

We look forward to finding out what makes you tick.



The Foundry, 17 Oval Way, London, SE11 5RR

Telephone: 0203 752 5644  
Email: info@smk.org.uk

Registered Charity No.: 1108210

We equip people with the skills to bring about change, by 
running courses and events, and sharing good practice.

We challenge laws and policies that diminish people’s ability 
to have their voices heard, through our research and policy 
development, and by championing campaigning.

We celebrate people who are creating change through 
our annual National Campaigner Awards.

smk.org.uk

      @SMKCampaigners


